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About Glassberries Design Awards

The Glassberries Design Awards is an annual contest of packaging design. The concept of the contest was inspired in
the glass life cycle and is based on its four pillars: Solid Identity, Creativity, Innovation and Sustainable Development.
The Glassberries Design Awards represent BA’s clear bet on innovation and product development based on four
principles: development, time to market, industrial design and continuous improvement in the customer service. It
features a permanent concern regarding ecological efficiency and social responsibility by supporting education, local
communities and displaying an active policy towards minimizing environmental impact.

Apart from the strengthening of the ties between the industry and the academia — increasingly more important in
a time when the awareness about the need for sharing knowledge is very clear — this is also an opportunity to get
BA closer to its partners.

These partnerships result as strategic positioning for the brands, not only as a means of relating to its public, but
also by creating a research group that may anticipate their future brand image.

Our ambition is that the Glassberries may become a reference for all European students and young designers.

Theme
The challenge for the Glassberries design award 2022 is to develop and enhance the traditional wine packaging

through digitalization to make every single bottle unique.

2022 Edition

For the 10th edition of Glassberries Design Awards, the participants were from
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University of Beira Interior EINA Barcelona The Academy of Fine Arts in Krakow Transilvania University of Brasov University of Ljubljana
Lusiada University - Lisbon Academy of Fine Arts in Warsaw
University of Aveiro University of Fine Arts in Poznan

ESAD - Matosinhos
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Mariusz Smietana & Hanna Kossakowska
University of Fine Arts in Poznan
Poland
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Angelika Brzéska & Pawet Odrowaz-Sypniewski
Academy of Fine Arts in Warsaw
Poland
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cut with 8 cord or 3 glass cutter,
ed in e neck and it
n app where every fime you scan a new
u get a pieca af phato, whon the phoio is
smplete you win a bottle of wine.

Beatriz Valente
University of Beira Interior
Portugal
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Meta Mramor & Marija Stanicic¢
University of Ljubljana
Slovenia
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Ana Nogueira & Inés Pinto
ESAD Matosinhos
Portugal
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Teresa Van-Zeller & Maria Neves
University of Aveiro
Portugal
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MAISSON D PION provides
plenty of entertainment for everyone
at table. The packaging turn into a
board game and the pins are the
respective glasses. Simply encode
the datamatrix located on the neck
to answer the questions in the game.
You move forward onde square for
each question you get righ.

Océane Conceigdo
University of Beira Interior
Portugal
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OESIGN & INNOVATION

GUSTAVO
ROSEIRA

 HONORABLE GLASSB
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Connect thought
the datamatrix

e -
rogethar

NECT,

SPARKLING WINE

The connect sparkiing wine botth aliows you 1o
have fun with the ones you love the most. A
emall formal feature aliows the bottle 1o be han-
died easily when in consumption, Its identity
and form reflects the datamatrix sxperence in
order to connect people.
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Play drinking games

mnd enjoy the wine.
1
/ 3
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290

< DATAMATRIX
& In & time when connections seem loet, a bottls
. allows you to have fun with whoever you want.
Inside the label is the datamatrix that, through
\_}[\\'_;

an application of drinking games and challeng:
5, MBKOE YOUr GXpEriencd Unique. I8 time 1o
drink and hava fun, ite time (o connect.
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Diogo Lampreia
University of Beira Interior
Portugal
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Diogo Silva
ESAD Matosinhos
Portugal
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Bruno Rosa & Rui Simdo Sousa Silva
University of Aveiro

Portugal
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Aleksandra Augustyniak & Martyna Sarnowska
University of Fine Arts in Poznan
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Angela Baeza & Gerard Olivella Gonzalez
EINA University School of Design and Art of Barcelona

Spain
inspired by @
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Aleksandra Wrébel

Academy of Fine Arts in Krakow
Poland
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with information

together with
Lhats why we created a design
ic with i ular
but at the same tim
- We wanred to bring

its color combin;
the Tuxur ;
CONSUMLTS L J 5

1 moment using the

of openin
or just taking Ifie with
the drink, thus crati
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Rita Peixoto de Almeida & Maria Paula Ferreira
ESAD Matosinhos
Portugal
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apple wine &
ecological local production
from old varieties of apples

apple wine [ apple orchard
starking W i

/

Oid kinds of apples have
many interesling favers
thal you can sxparisnce
In this bottle. This wine
‘was produced in the
meost traditioaal, and
emvironmentally friendly
way.

Antoni Wrzosek
University of Ljubljana
Slovenia
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KOINONIA

OINONIA
br

THE BOTTLE

THE EXPERIENCE
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Alexandru Florin Barbu
Transilvania University of Brasov
Romania

inspired by
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Bartosz Jura
University of Fine Arts in Poznan
Poland

GLASSBERRIES

ABINES THE IDEA O
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MEET THE TEAM )

TALK TO THE PRODUCERS

PRODUCTION INFORMATION

GIVE FEEDBACK '

Reading the Data Matrix code on the bottle neck redirects the consumer
to our “share” app. There, he can find not only general issues about the
product, information over the specific wine he is drinking, but also meet
the team responsible for it. Making evaluation inputs about the all con-
sumer experience enables also the wine producer to manage informa-
tion and performance of its product In a real time assessment.

Ingpired by

Beatriz Pedro
University Lusiada Lisbon
Portugal

inspired by
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Laura Gonzalez & Paula Tana Valdivieso
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EINA University School of Design and Art of Barcelona

Spain

inspired by

NEVER HAVE | EVER by Datamatrix

are having lunch »

ome wing. and

tarting to go down.
3 steps:

. Intreduce your age and a random question \
3. Have fun with questions from all around the world

has also benefits for the winery thanks L
collects data and allows to kr he exAct target that buys them
the location, and how many bottles usually are bought together.
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Carolina Ferreira & Leonor Ribeiro
University of Aveiro
Portugal

inspired by
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HEALRIMIOANIZSE

Fraseming il at the service of the palste, this battle
assumen conbours thal subitly evoke the presence of

# Chal Doos 12 in & kogic of hamenization that goet
e 25 shape - basad on the hamaony betwesn

a Bteckaiu botthe and a Chefs hat - 12 it concapt
basad on the harmony batesen & wine and a dish.

Trfth thes in mised. the datarnatiin sngraved on the gls
ot lant Mook
whare the racipas ane vot 1o be unkocked. Along with
the wiitten procecire. thare s aachi Veprbyitep
wdaos camed out by & salection of reputed Chef
Thaswbonn veran ar cobected in e 15 cobict nicipi.
shat harmanize with them Although eprasented with
e
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Catarina Lourenco & Ana Teresa Pereira
University of Aveiro
Portugal
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Cezary Zakrzewski & Daniel Sikorski
Academy of Fine Arts in Warsaw
Poland

inspired by
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The Som bottle changes as it rotates
like a sculpture - all views are different
from each other. The bottle was inspired
by the wines of the Somloi region and
archaic handmade bottles. The organic
shape of the bottle refers to the unique
character of Hungarian regional wines.

Datamartix hidden under the wrapper
tokes the consumer to the Pocket

winery app and adds the scanned wine
to the collection. In the app, the user can
rate wines and get detailed information
about them. The app has an algorithm
that recommends wines to the user
based on their preferences.
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Droplet shaped the bottle represents the
abstract idea of a bunch of grapes.

A reduced version of the traditional wine
shape bottle containing a 75¢l. red type.

The label could work on bulked part as
good as on the inferior part.

Qriginally designed to be used for a dry,
strong high quality red wine in a winery on
the hundreds brands with PDO badge.

Datamatrix located on the bottom part to
be used as a guarantes authenticity on
Protected Designation of Origin badge.

Inspired by

Daniel Llorca
EINA University School of Design and Art of Barcelona
Spain
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Duchna tosiak & Hanna Targonska
Academy of Fine Arts in Warsaw
Poland
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Enrico Masiero & Lucia Ragusa
University of Aveiro
Portugal
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a sense of reedom ond com| :

The shape of our botie is based on green
houses around parks taking in attention the de-
tails of the windows cround It with very
elegant yet relaxed shapes making the
perfect fit for the Project Garden,

The top part of the bottle has on extrause as o
decanter to prevent spiling in gatherings.

Erica Lourinha & Diogo Lopes Gongalves
ESAD Matosinhos
Portugal

Garden is a green wine bottle designed to bring

inspired by




Keep it cool. {
Pour slow/ly.
Serve cold. ==

atic fe en on in a bottle

Esma Hajdarpasic¢ & Pia Groleger
University of Ljubljana
Slovenia
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Ewa Mikotajczyk & Magdalena Barariska
Academy of Fine Arts in Warsaw
Poland

inspired by @
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Catia Magalhaes
University Lusiada Lisbon
Portugal
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Flavia Calado
University Lusiada Lisbon

Portugal
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Francisca Correia & Rosa Bateira
University of Aveiro
Portugal
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Francisco Pereira
University of Beira Interior
Portugal
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ANTHOS goes through a time travel.

Attributing a new personality to the bottle

making a reinterpretation of the past,

reinterpreting the container that was used

for the transport and conservation of Dionisio
nectar, thus showing the beginning of the beginnings.
Every time Anthos is opened, an unbreakable bond is

created between winemaker, wine and consumer.
The base is designed with the minimum

amount of a last glass of wine.

You will remember that factor, the last sip.
Open it, have fun while you

enjoy the first to the last glass.

Gabriel Costa
University of Beira Interior
Portugal
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Gustavo Silva & Diogo Rocha
ESAD Matosinhos
Portugal

inspired by @

RED WINE RESERVE
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SUPERNOVA

Han Buck & Paula Pastrana
EINA University School of Design and Art of Barcelona
Spain

inspired by




-/
GLASSBERRIES

GLASSBERRIES

The intended exparience is based upon the ability
A to access, via augmented reality, several contents
£ 2 like text, images and multimedia displayed on the

label "dedicated canvas” of the bottie.

The cylindrical bulk and reundness of the bottie
give it a static encrgy, perect for counterbalancing
the squared shape of the “canvas™,

The vertical section gives parsonality to the overall

visual character, making possibde for the labeal to
G I n act as a support screan for the expenance,
~ )
CXPC
ren i
¥ |

CINg; S| L

el wine

Inspired by
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University Lusiada Lisbon

inspired by
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Igor Budzowski
Academy of Fine Arts in Krakow
Poland
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Isa Ferraz & Jodo Miguel dos Santos Loureiro
University of Aveiro

Portugal

inspired by @
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Highest quality red win
red by circula
oxygenate the bever:
additional f esof an

improve t of agrip during pourir

aswell as pnition of the bott

adistance in store thanks to the size of an ele
ment

wine, along with correct

ct. Every-
thing separated into individual stages of tasting,
ion takes us to a Quiz

e v asters aswell as

Jan Michalik
Academy of Fine Arts in Krakow
Poland
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Data Matrix
bry scanning the code found under the seal, the
consumer is brcught 1o.a webelte whene ovary

tusing
enperieryce, the foad they peined with 1, akingside
it the passibiity to show their kocation. This wary

world and the variety of werys that people from ]
ditterent !

Jan Sobyra

Academy of Fine Arts in Krakow
Poland

inspired by @
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Jan Piasecki

Academy of Fine Arts in Krakow
Poland
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[%: Local dishes and recognition

Jernej Skerlavaj & Jaka Pavlin
University of Ljubljana
Slovenia

inspired by @
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Jéssica Dias
University Lusiada Lisbon
Portugal
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VERDANT

160 252
bordeaux verdant
wine bettles wine bottles

Jo Zornik & Nika Santej
University of Ljubljana

Slovenia
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Jo3ao Gouveia

University of Beira Interior
Portugal

inspired by @
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CELESTE:
Unique and infinite NFT’s collectioL\
. =

MNFT C ste Co on
WELCOMETO
NFT CHAMPAGNE
MARKETPLACE

Julijana Milhar¢ic¢ Hladnik & Jan Sana
University of Ljubljana
Slovenia

inspired by
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Karolina Sadfon & Julita Dgborwska
Academy of Fine Arts in Warsaw
Poland
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Lara Lopes & Luana Silva
University of Aveiro
Portugal
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The shapa of this bottle arises from tha concept of
inclusive design, with the aim of giving biind consum-
ers the some opportunity of choice and ecse of
getting to know the wine they intend to buy. It main-
tans the shope of the archetype in order to be recog-
nized as a "wine bottle” through touch. It also has a
Braille writing system ond reliefs so that the consumer
con easily obtain the location of the data matrix
However, in order for there to be a relationship
batween the brond and the bottle, the neck of the
bottla is longar and has more accentuated shoulders
thot meet the rigidity ond grandeur of o skob of shole,
thus maintaining o relationship with the region,
The datamatrix allows the consumer, whether visual
or nan-visual, to have the same knowledge exper

ence. This gives access to the site/application where
you con choose to interact by voice or wiiting. The
opplication is divided into two groups, the first of
which is to give the essenticl information about the
wing. The second group 2 aims to awaken sensations
1o the consumer, essentially through elements of the
spoce itsalf, where the wine is bom and thus to have o
sensorial relationship between taste and hearing,

Lage

Lage
./.—‘\ listen or recd
LUl

Lourenco Ribeiro
University of Beira Interior
Portugal
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Maciej Jakubowski & Jacek Boroniec
Academy of Fine Arts in Warsaw
Poland
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The theme for the bottle was inspired by
the vineyards in the hills along the banks
of the river Mesalle. The groove on the
madel is an interpretation of the loop
formed by the riverbed.

- The notch flows around the bottle
creating an impression of continuity
and fluidity of form. Tha sublime shape
creates an impression of refinement.

The bottle is intended for white wine.

The packaging. made from recycled carcboard,
forms a coherent whole with the bottle matif.

Magdalena Wojcik & Zofia Satuga
Academy of Fine Arts in Krakow
Poland

inspired by

AR

GLASSBERRIES

Ater scanning the datamatrix code, we
are redivected 1o 3 website where we can
share our own recipes for tinctures or fruit
juices, Thanks to the cork included in the
bex, we can close and epen the bottle
after drinking wine, allowing us to make
ligueurs in it. With sustainability in mind,
this idea gives a longer baottle life.

Inspired by
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GABERNET SAUVIGNON

Inspired by
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Maks Husko
University of Ljubljana
Slovenia

inspired by @
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Marcelina Wierzbicka
University of Fine Arts in Poznan

Poland
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Maria Sabata
Academy of Fine Arts in Krakow
Poland

inspired by @
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BACO

RED WINE

Baco,

A distincrive bortle with an organic rouch remind a Greek
column, that provides the sensation of uniqueness. To en-
hance this one and only experience the Data Matrix code
engraved on the bottle neck the consumer is invited o a
trip through the ages, where wine as we know it today was
taking shape and considered divine. A guided tour through
the all process of wine making in contemporary Greece,
gives the consumer a touch of Baco’s brand qualiry. Look-
ing beyond the transparency of glass, a all-new world of

experiences,

_c:t——r——v‘__"tmr:z-

Maria Inés Leiria
University Lusiada Lisbon
Portugal

GLASSBERRIES

DESIGN RDS

BACO

RED WINE

Ingpired by
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Mariana Regalo & Rui Jorge Moreira da Silva
ESAD Matosinhos
Portugal

inspired by
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Marta Azevedo & Sofia Mendes
University of Aveiro
Portugal
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Marta Santos
University Lusiada Lisbon
Portugal
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If destiny is written in the stars, we will never know...but our
past certainly is.

The experience accessed through the Data Matrix takes you to
a star simulator that allows you to reproduce the night sky of
any date or moment you can imagine commemaorating a birth-
date, anniversary, or simple important moment in life, of the
user.

Based on this visual experience, the shape of the bottle is in-
tended to evoke Galileo's telescope. The brand "Sky G" is our
imagining on Skyglass, a play on words from the English spy-
glass telescope.

Look al the stasd/
ook, lock o al the itis!”

derarad Alanity | Soakemd

Inspired by

inspired by

59



60

Marta Sowinska & Marta Kamienska
Academy of Fine Arts in Warsaw
Poland
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Volume: Glass Color:
1155 em® Trasparent

5o, what it looks like to you? Do you see birds,
a pair of wings, leafs or Betta fish?

The result will remain a mistery for now.

Inspired by

@

Daniela-Andreea Miron
Transilvania University of Brasov
Romania

inspired by
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A bottle inspired by ti
Interstel
This bottle tells its story by
showing its past and all
to impact our future.

The data me
to add a
online history and se
d with the bottle in the
que story of the bottle may
e tor > it and respect its
journey through

Inspired by
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Mirostaw Bilinski
Academy of Fine Arts in Krakow
Poland
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(DDVINE

Divine is

DIVINE

Matilde Andrada
University Lusiada Lisbon
Portugal

inspired by
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Maria Oprych
Academy of Fine Arts in Krakow
Poland
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DE CHILE




ond pleasure of the drinking wperience.

The wine takes it nome from the Polish phrase
“szofo gro” which meons “allis good”.

It's @ wordploy with the word jukebox [“szofo
grajgea’), which refers 1o the purpose of cur
data mafrix code ond inkoduces o customiz-
able stery cbout simple pleasures

and Ihe significance of music in cur lives

The decoration on the bottle is inspired by
the circular representalion of sound waves,
They hove been smplfied into o grophic sign
which gives the botfe its unique cppearance.

The controst with the smple form of the bosde
gives il a sense of musical rhythm.

Nina Chodaczek & Pola Spiewankiewicz
Academy of Fine Arts in Warsaw
Poland
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Love Pstion

Exerysne desorses s bo boved

Altsugh semearhal reminescent of previsus wine A
bottle designs, the Love Potian bransmils ity message P,
th wagﬁ, dyﬂﬁé‘&bm. | N
The halff heart shaped extrusion psints to the fact v

that there is semesne for everyone. T

Using the new Datamatrin Encoding methsde a
database can be created. in which by accessing the
app. the wsers will be paired with sther enes based
én preferences and simdlar tastes.

(i

Inspired by

o

Leon Hagiu
Transilvania University of Brasov
Romania

inspired by




Pedro Travassos
University of Beira Interior
Portugal
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UPLOAD

ENJOY
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Miguel Pinto & Marco Barbosa
ESAD Matosinhos
Portugal

GLASSBERRIES
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Piotr Pryk
Academy of Fine Arts in Krakow
Poland

GLASSBERRIES
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inspired by

genesis

The tradition of wine preduction in Peland is over 1000 years
old. The first winemaking region was the area around Krakéw.
It was discovered on the slopes of Wawel Castle that grapevine
was grown there as early as the middle of the 10th century. The
battle is inspired by the shape of the Wawel slope. The detail on
he botth i refers to the p of birth and growth,
the thing which Is the most important moment in every being.

datamatrix

The QR code on the top of the bottle, when scanned, will take
the user to a page where they can leam about the history of
Polish winemaking.
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Inspired by
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Piotr Sotdaj & Zuzanna Szymtowska
Academy of Fine Arts in Warsaw
Poland
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BLANK

T Ty e Wi Tt
L e ol Ry

Ana Raquel Alves & Catarina Solheiro
University of Aveiro
Portugal

inspired by

47 09 547" W
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Mustralors name
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Vita Rau & Ziva Vaukan
University of Ljubljana
Slovenia
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SENTIMENTAL

Message in a bottle

Take a walk down your
memory lane

Inspired by

@

inspired by @




Rita Bastos
University Lusiada Lisbon
Portugal
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Inspired by
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Rita Lopes & Adria Torras Negredo
ESAD Matosinhos
Portugal

74
inspired by

Cultr . b
Courtry Ty B0 CONSLITInG 11 win Bottie, Wht the consmon
s 10 do 8 10 scan the Datamaltrx, which has direct acoss 108
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Rita Alves & Sofia Rosas
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Potio name derived from the

Latin meaning potion,

because with this bottle you can
create your own potions/cocktails.
Fun alone or with others, you choose.
Collect recive recepies

and get one for free!
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Beatriz Sardoeira
University of Beira Interior
Portugal
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Simao Torres & Gongalo Castro
ESAD Matosinhos
Portugal
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INVITED

Invited'is a champagne bottle that is a glimpse

bottles to their
zed invitation

W - scan the datamatrix

] chose the available tamplates or
create your own

T —— write dewn crutial information or
record a message

=1 B save your Individual project

your final result that goes to your
friend via scanning d atrix
which is placed on the bottle

Agata Madejska & Paulina Hapak
University of Fine Arts in Poznan
Poland
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Joanna Zgota

University of Fine Arts in Poznan
Poland
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GRANDBEAU - CHARDONNAY

Magdalena Bartkowiak
University of Fine Arts in Poznan
Poland
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SABBIA NARE

Sabbia nera is inspired by the mystery
and firmness of volcanoes.

The appearance is unusual, the offsct
surface of the bottle is based

on the way the magma spreads.

The bottle contains a speci
datamatrix code that gives you

the opportunity to transport yourself
to the beautiful volcanic terrain

and enjoy personalized music,

Now you can drink your favorite red
wine from a unique bottle and admire
the dream landscapes of the Canary
Islands.
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Wiktoria Rydellek & Aleksandra Bakiera
University of Fine Arts in Poznan
Poland
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Vera Gomes

University of Beira Interior
Portugal
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CANTINE DEL SOMMNMA

The sedaling wax, the
rminimalism of the label and
the datomatrix host o wine
thot combines tradition with
todoys technology. it comes
from the millenarion vineyord
of the Vesuwvian slopes,
surranded by history and
legend

It is belived that Lucifer, in his
s discens towords hell brought
| with him o plece of paradise,

s Christ, recognizing in the Gulf
e of Naple the stolen poradise,
cried copious tears frorm
which was bomn the vines of
¥ T ] i Lacryma Christi

4 The fresco on the boackground
B situated in Pompel, dotes
68-78 d.C. represents Bacco
and the Vesuvio balora the
aruption of 79 dC. with its
slopes covarad by vinas On
the ground the snake
representing the protector of
groin ond vines.

T

The characteristic trait of this
bottle is its sight asimmatry,
N that differenciate it from the
maltitude, without stepping
away from a farmiliar shope.

The datomatrix leod to an
oniiné poge whera history,
mits and trodition of the onea
ara explained. The costurmer is
1 1t able to see from start to and
the procass that took his/her

botthe to the table By using

the unicue datamatrix its

possible to apply fora

diSCoUNt on O guiced tour in

the vines of Lacryma Chiristi

with the chance to win a free

acoomodation and

degustation guided tour,

11198
T8
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Vittorio Chersoni

University Lusiada Lisbon
Portugal
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Weronika Sidor & Monika Zaczkiewicz

Academy of Fine Arts in Warsaw
Poland
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Zuzana Budzakova
University of Ljubljana
Slovenia
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BA GLASS

More than 100 years dedicated to the production of glass containers, for the food and bever-
age industries, BA Glass is based on continuous innovation and internal entrepreneurship. The
company has perfected a business model inspired by the group’s values HeART — Humbleness,
Ambition, Rigour and Transparency, with emotion.

With 12 plants in 7 different countries, BA produces 23 560 000 glass containers every day and
aims to achieve the vision to Wrap Dreams Beyond Packaging, by HeART, offering added value to
the market, by being a partner to its customers, providing unique experiences to the consumer
and challenging its people with a collective ambition which promotes each person’s individual-

development.
http://baglass.com/

GUSTAVO ROSEIRA

Designer and entrepreneur, Gustavo Roseira is the founder and creative director of Nauvegar,
an award winning independent studio.

Graduated in Graphic Design, and then a major in 3D, he worked in Lisbon, at a key agency,
gaining experience with international world-class brands.

Some years later, Gustavo felt the relationship with those clients was a bit soulless and decided
to make a change in his life. He went on a quest to transform everyday work into something more
meaningful and fulfilling: connecting with human beings instead of big corporations, focusing
deeply in each story and aiming to communicate the passion of the persons he works with in a
unique way.

Born and raised in the Douro Valley, Portugal, with a family’s heritage in Porto wine for six gen-
erations, the wine connection happened naturally.

With all this in mind, he went back to his origins, Covas do Douro, where he founded Nauvegar
in 2017, a wine focused creative studio, with expertise in branding, labels, packaging and video.
Nowadays, Nauvegar has an experienced team working across both print and digital media.

They collaborate with amazing vignerons, wineries, wine festivals, restaurateurs and food growers.

On top of it all, over the last 10 years Gustavo has been co-organizing simplesmente... Vinho, an
alternative wine festival, that brings together wine artisans, chefs, music and arts in the beautiful
riverside of Porto.

2022 will see the 2nd edition of simplesmente... Vinho in Madrid, after two previous editions
in Barcelona.

https://nauvegar.com/
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SYMINGTON

Symington Family Estates is a leading Port and Portuguese wine producer headquartered in
Porto, Portugal. The majority of Symington’s vineyards are located in the Douro Valley, in the
north of Portugal, consisting of 26 estates covering an area of 2462 hectares with 1114 hectares
of vineyard.

An independent business with 140 years of history, the first Symington began working as a Port
producer in Porto in 1882, today, ten members of the 4th and 5th generation work across the
four Port houses (Graham’s, Cockburn’s, Dow’s and Warre’s) and portfolio of Douro wine brands
(Quinta do Vesuvio, Quinta do Ataide, Altano and Prats & Symington, producers of Chryseia and
Post Scriptum).

In 2019 Symington launched the first wines from Quinta da Fonte Souto, a stunning estate in
the Portalegre sub-region of the Alto Alentejo. All the vineyards are sustainably managed under
a minimum intervention certification and 130 ha are organically farmed, the largest area of or-
ganic vineyard in northern Portugal.Symington invests significantly in viticulture R&D to adapt to
climate change and works on an ambitious sustainability plan, with a series of goals under the
banner of Mission 2025.

In 2019 they became a certified B Corporation — the first wine company in Portugal to take this
step — joining a global community of businesses audited for the highest standards of social and
environmental responsibility, committed to using business as a force for good.

In 2020 Symington joined the International Wineries for Climate Action, an association of wine
companies leading the decarbonisation of the wine sector, in line with the urgent CO2 reduction
guidelines established by global scientists and the UN.

Symington’s mission is “to produce exceptional wines that celebrate and preserve the unique-
ness of Portugal and contribute to a positive future for the regions where we work.”

https://www.symington.com/

FELIX SOLIS

Felix Solis Avantis is a leader in the international wine sector — with a presence in more than
120 countries. Owned by the third generation Solis brothers, the family strive to bring together
tradition and innovation. The headquarters in Valdepefias has evolved to become one of the
largest wine-producing facilities with state-of-the-art technology in the world. Opened in 1975,
the site is one of the largest family-owned companies in terms of grape reception, with a daily
harvest capacity of 7.5 million kilos and a winemaking facility for 175 million kilos of grapes. For
the purposes of traditional ageing, the site has a large cave of American oak barrels, necessary for
the production of crianzas, reservas, and gran reservas. The winery has successfully launched a
number of brands including Vina Albali and Los Molinos; very well known by consumers in native
Spain.
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Felix Solis winery in La Puebla de Almoradiel is located in La Mancha, with a large tradition in
grape growing and wine making. Its modern facilities are perfect for the production of young
wines made from both indigenous and international grape varieties.

The La Mancha winery had its first harvest in 2011 and its wines, Caliza and Vina San Juan, have
already received awards in some of the most prestigious international wine competitions.

The presence in six key wine regions in Spain enables Felix Solis to offer the widest range of
varieties in the Spanish industry. This, plus a deep dedication by the winery and constant re-
search, provides internationally praised wines. Felix Solis mission is to offer quality and competitive
pricing and outstanding service to our global customers. The range of wines are channelled and
segmented in order to respond to market demands as efficiently as possible.

https://felixsolisavantis.com/en/

JOSE MARIA DE FONSECA

A family business with almost two centuries of history, and one that has known how to stay
up-to-date without ever sitting back on its laurels. José Maria da Fonseca has been making wines
since 1834, resulting from the shared passion of a family that has known how to preserve and
project the memory and the prestige of its founder.

Well aware of the responsibility of being the oldest producer of table wine and Settbal Mos-
catel in Portugal, José Maria da Fonseca follows a philosophy of permanent development, con-
stantly investing in research and production, combining the latest techniques with traditional
know-how. An example of this is the José de Sousa Rosado Fernandes Winery, at Reguengos de
Monsaraz, Alentejo, where the Roman tradition of clay pot fermentation is maintained alongside
the latest technology.

Continuing to invest in benchmark products at international level, always produced to the high-
est standard, José Maria da Fonseca has contributed decisively to the promotion and prestige of
Portuguese wines. The nearly 650 hectares of vineyards and a winery equipped with the latest
technology, which competes with the best in the world, produce wines that combine the experi-
ence gathered throughout its history with the most advanced winemaking techniques.

José Maria da Fonseca’s portfolio includes more than 30 top-quality brands sold in over 70
countries.

This seventh-generation family company has been able to preserve a precious heritage without
forgetting to stay up-to-date and meet the standards of quality that consumers have come to
expect of it, while continuing to surprise with every new step.

https://www.jmf.pt/
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For any information contact:
BA Glass Group

Avenida Vasco da Gama, 8001

4434-508 Avintes - Portugal

T.+351.22.7860500 F +351.22.7860501
sayhello@glassberriesawards.com
www.glassberriesawards.com
www.baglass.com




